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	Course Unit Descriptor
	Faculty
	Faculty of Philosophy

	GENERAL INFORMATION

	Study program 
	The basic studies of communication and public relations (obligatory) 
The basic studies in Journalism (obligatory) 

	Study Module  (if applicable)
	/

	Course title
	Agency journalism 

	Level of study
	☒ Bachelor                  ☐  Master’s                   ☐  Doctoral

	Type of course
	☒  Obligatory               ☐  Elective

	Semester 
	☒  Autumn                    ☐ Spring

	Year of study 
	III

	Number of ECTS allocated
	7

	Name of lecturer/lecturers
	Tatjana Vulić  

	Teaching mode
	☒ Lectures                     ☒ Group tutorials       ☐  Individual tutorials
☐ Laboratory work     ☐  Project work            ☒  Seminar

☐ Distance learning    ☐  Blended learning    ☒  Other

	PURPOSE AND OVERVIEW (max. 5 sentences)

	The main objective of this course is to teach students the major characteristics of news agencies as media, and exploring to the agency's communication processes. Students should be enable to understand and use the basic genres agency journalism. 
It is necessary to train students of journalism to understand the specific concepts and terms of agency journalism in theory and practice, to point out the uniqueness compared to other media, as well as for the adoption of the theory and techniques of writing agency forms of journalistic expression: conscience, conscience in a row, the report, "flash", newsletter, "urgent" etc. The course should, also, provide a valid analysis of the basics of agency journalism and understanding of the effects and impact of the media, as well as the specifics of journalistic genres agency. At the same time, it should also be done   through theoretical and practical training for reporting in news agencies. 

	SYLLABUS (brief outline and summary of topics, max. 10 sentences)

	1. Theoretical teaching concept, origin, character, brief history and distribution of news agencies; 2. Deontological principles of agency journalism; 3. Initials agency journalism, agency superpower, national and commercial; 4. Agency services as other media - the specifics of the agency; 5. The role of technology in development agencies and structures Iids; 6. Practically writing news, press processing, review of the press and broadcasting emissions; 7. General Service-day ticker-servicing and specialized: economic, financial, scientific, cultural, sports, audio, video, photo, interesting; 8. Agency-products of flash through reports and declarations to articles and interviews; 9. Lid as the backbone of agency information; 10. DESK as the "brain" of the Agency and importance of the duty editor, "distributor" of foreign news agencies, translators, sectoral journalists, researchers, analysts; 11. General properties and distribution of agency work; News in the series - the so-called, all-day or multi-day reporting of important events - from beginning to end; 12. Day-reporting, morning announcements and daily review; 13. The agency shows for overseas diaspora, specialized on-line services, newsletters and publications; 14. News agencies in our region. 
Practical lessons and exercises should empower them to analyse and critically view the content of the news, presented by the agency and  successfully finish  preparation for the agency forms of expressions. 

	LANGUAGE OF INSTRUCTION

	☒ Serbian (complete course)                 ☐ English (complete course)               ☐  Other _____________ (complete course)
☐ Serbian with English mentoring        ☐ Serbian with other mentoring ______________

	ASSESSMENT METHODS AND CRITERIA

	Pre exam duties
	Points
	Final exam
	Points

	Activity during lectures
	10/100
	Written examination
	/

	Practical teaching
	30/100
	Oral examination
	30/100

	Teaching colloquia
	30/100
	OVERALL SUM
	100

	*Final examination mark is formed in accordance with the Institutional documents


